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Abstract. The current global phenomenon shows a rapid increase in the adoption of digital technology, which has 

changed various aspects of life, including the micro, small and medium enterprises (MSMEs) sector. This study 

aims to examine effective digital marketing strategies to improve MSME performance in supporting the 

Sustainable Development Goals (SDGs) Program. The novelty of this research lies in a holistic approach that 

integrates various aspects of digital marketing, in the context of SDGs implementation. The urgency of this 

research is driven by the urgent need for MSMEs to remain competitive and relevant in the digital era, as well as 

the crucial role in the national economy and the achievement of SDGs goals. The method used in this study is 

Systematic Literature Review (SLR) by collecting relevant previous research through publish or perish Then 

analyze the article and crucify related to keywords. The results show that the use of appropriate digital marketing 

can help MSMEs contribute more effectively to the achievement of SDGs, especially in terms of poverty 

alleviation, job creation, and inclusive economic growth. The implications of this research emphasize the 

importance of policy support and continuous training for MSMEs in utilizing digital technology, as well as 

collaboration between the public and private sectors to accelerate the digital transformation of MSMEs. 
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INTRODUCTION 

In recent decades, digitalization has become a global phenomenon that is changing the 

economic and business landscape. Digital technology and the internet have opened up new 

opportunities for businesses of all sizes to increase market reach and operational 

efficiency(Maula et al., 2023; Amelia Setyawati et al., 2023; Wardana et al., 2023). Digital 

marketing, in particular, has become an important tool for businesses to communicate with 

consumers, build brands, and drive sales. This phenomenon does not only occur in developed 

countries, but also begins to penetrate developing countries, where internet access is 

increasingly widespread and the use of mobile devices is increasing(Maula et al., 2019; A 

Setyawati et al., 2022; Wardana et al., 2020). 

In Indonesia, MSMEs play a vital role in the economy, contributing more than 60% of 

national GDP and providing around 97% of employment. However, many MSMEs in 

Indonesia still face significant challenges in adopting digital technology. Obstacles such as 

limited infrastructure, lack of digital literacy, and high costs are the main barriers to MSME 

digital transformation. Nevertheless, there is great potential for MSMEs in Indonesia to 
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improve performance and competitiveness through effective digital marketing 

strategies(Juwairia et al., 2023; Wardana et al., 2023, 2024). 

Ideally, MSMEs in the current era can improve their business performance, seeing the 

development of technology that is so sophisticated it is expected to be put to good use for 

business opportunities. MSMEs have a very important role in supporting the Sustainable 

Development Goals (SDGs) program launched by the United Nations (UN)(Franco-Riquelme 

&; Rubalcaba, 2021; Maharani &; Princess, 2023). One of the main goals of the SDGs is 

poverty alleviation (SDG 1). MSMEs are the main providers of employment in many countries, 

including Indonesia(Astadi et al., 2022; In Vaio et al., 2020; Kara et al., 2021). By creating and 

maintaining jobs, MSMEs help reduce unemployment and poverty. Improved MSME 

performance means more job opportunities and increased income for the community, which 

directly contributes to poverty alleviation. In addition, MSMEs play an important role in decent 

job creation and economic growth (SDG 8). The growth and success of MSMEs contribute 

directly to inclusive and sustainable economic growth(Franco-Riquelme &; Rubalcaba, 2021; 

Maharani &; Princess, 2023). MSMEs that operate well can provide decent work and promote 

better working conditions, which in turn improves workers' living standards and supports stable 

and sustainable economic growth. 

MSMEs are also a significant source of innovation and creativity, supporting innovation 

and infrastructure goals (SDG 9). Businesses are able to bring new products and services to 

market, encourage technology improvements and local infrastructure development(Arsawan et 

al., 2022; Bahena-Álvarez et al., 2019; Puspaningrum, 2020). Good performance of MSMEs 

can spur sustainable innovation and better infrastructure development, which is important for 

technological progress and increased economic competitiveness. In the context of reducing 

inequality (SDG 10), MSMEs help reduce economic inequality by empowering local 

economies and creating economic opportunities in various regions(Anwar, 2018; Singh et al., 

2020). Improved performance of MSMEs enables a more equitable distribution of economic 

prosperity, especially in remote and less developed areas, thereby reducing the economic gap 

between urban and rural areas. Responsible consumption and production (SDG 12) can also be 

supported by MSMEs that implement sustainable and responsible business practices(Chen &; 

Liu, 2020; Liu & Yang, 2020). By adopting environmentally friendly and efficient production 

techniques, MSMEs can reduce their ecological footprint and promote sustainability. Good 

performance from MSMEs that focus on sustainability can encourage more environmentally 

friendly consumption and production. 
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MSMEs also play a role in climate action (SDG 13) by adopting greener and more 

efficient business practices. Many MSMEs can play a role in mitigating climate change by 

reducing carbon emissions and using natural resources more wisely(Farida et al., 2021; S. D. 

Lestari et al., 2020; Papíková &; Papík, 2022). Good performance of environmentally friendly 

MSMEs can contribute to reducing negative impacts on the environment and support climate 

action goals. Finally, successful MSMEs can participate in global and local partnerships to 

achieve the sustainable development goals (SDG 17). Through collaboration with 

governments, non-profit organizations, and other private sectors, MSMEs can play an 

important role in achieving the SDGs(Bagis, 2021; Falahat et al., 2020; Kiyabo &; Isaga, 2020). 

These partnerships enable MSMEs to get the necessary support and share knowledge and 

resources to achieve broader development goals. Overall, good performance of MSMEs is key 

to achieving many of the SDGs. By supporting and empowering MSMEs through appropriate 

policies, training, and access to technology, we can ensure that they are able to contribute 

maximally to sustainable and inclusive development. 

However, the reality is that many MSMEs in Indonesia are still lagging behind in the 

adoption of digital technology. Many business actors still rely on conventional marketing 

methods and do not fully understand or utilize the potential of digital marketing. Limited 

knowledge, resources, and access to technology are the main obstacles that hinder the digital 

transformation of MSMEs. As a result, many MSMEs are missing opportunities to improve 

business performance and their contribution to the achievement of SDGs. It should be able to 

utilize digital technology to optimize its business operations, expand markets, and increase 

competitiveness. Effective use of digital marketing can help MSMEs reach new customers, 

build a strong brand, and increase efficiency and productivity. In addition, the implementation 

of digital marketing should also support the achievement of Sustainable Development Goals 

(SDGs), such as alleviating poverty, creating decent work, and supporting inclusive economic 

growth. 

To bridge this gap, a comprehensive and targeted strategy is needed in understanding 

business today, through business education. Business education plays a crucial role in 

improving the performance of MSMEs, which in turn is very important to support the 

achievement of the Sustainable Development Goals (SDGs) Program(Alam et al., 2019; 

Debarliev et al., 2022). Business education provides the knowledge and skills necessary for 

effective and efficient management(Eniola, 2021; Shepherd et al., 2020). MSMEs often face 

challenges in human resource management, finance, and day-to-day operations. With the right 

business education, MSME owners and managers can learn about strategic planning, budget 
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management, and more efficient operational techniques. Overall, business education is the key 

to improving the performance of MSMEs. By improving knowledge and skills in various 

aspects of business, MSMEs can operate more efficiently, innovate faster, and grow more 

sustainably. This not only improves their economic performance, but also strengthens their 

contribution to the achievement of the SDGs, including poverty alleviation, inclusive economic 

growth, inequality reduction, and environmental protection. Greater support for business 

education for MSMEs is a strategic investment in sustainable development that provides long-

term benefits to society and the economy. 

By understanding the existing business, business actors can use digital marketing 

optimally. This strategy should include training and education on digital marketing, providing 

adequate technology infrastructure, and policy support from the government and private 

sector(P. Lestari &; Saifuddin, 2020; Ritz et al., 2019; Yanto et al., 2022). The use of social 

media, SEO, content marketing, and digital analytics must be integrated in MSME marketing 

strategies to achieve optimal results. Digital marketing has a very important role in improving 

the performance of MSMEs (Micro, Small and Medium Enterprises), which in turn helps 

support the achievement of the Sustainable Development Goals (SDGs) Program. Digital 

marketing allows MSMEs to expand their market reach far beyond local geographical 

boundaries(Kurdi et al., 2022; Redjeki & Affandi, 2021). By using social media, search 

engines, and e-commerce platforms, MSMEs can reach potential customers around the world.  

Through digital marketing strategies such as SEO (Search Engine Optimization), 

content marketing, and social media, MSMEs can increase visibility and brand 

awareness(Sopiyan, 2022; Zhu, 2019). These improvements are important to attract more 

customers and build a strong reputation in the market. Digital marketing also enables direct 

interaction and personalization with customers through social media, email marketing, and 

other digital platforms(Baskoro &; Maulidian, 2019; Sari, 2022). Higher customer engagement 

can increase customer loyalty and satisfaction, and drive better customer retention. This is 

important for the long-term growth of MSMEs and supports the achievement of SDG 10 on 

reducing inequality.  

Digital marketing opens opportunities for MSMEs to connect with business partners, 

suppliers, and investors around the world(Nisa &; Pramesti, 2020; Omar &; Atteya, 2020). 

This connectivity can improve access to markets, resources, and support needed for business 

expansion. By leveraging digital marketing, MSMEs can achieve higher efficiency, better 

visibility, and greater customer engagement. This not only supports economic growth and 

poverty alleviation, but also strengthens the contribution of MSMEs to the achievement of 
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various SDGs goals, including environmental sustainability, inequality reduction, and global 

partnership building. Greater support for digital marketing for MSMEs is an important 

investment in sustainable development that provides long-term benefits for society and the 

global economy. 

Although many studies have been conducted on digital marketing and MSMEs, 

research that integrates these two topics in the context of achieving SDGs is still limited. In 

addition, research that considers local and specific conditions of MSMEs in Indonesia is also 

still minimal. This creates research gaps that need to be filled to provide more precise and 

relevant guidance for MSMEs in Indonesia. 

The novelty of this research lies in a holistic approach that combines digital marketing 

with SDGs goals, as well as focusing on the specific conditions and needs of MSMEs in 

Indonesia. This research offers a new perspective on how digital marketing strategies can be 

tailored to support the sustainability and growth of MSMEs in the context of achieving global 

goals. 

The urgency of this research is very high considering the important role of MSMEs in 

the Indonesian economy and the urgent need to improve their competitiveness in the digital 

era. Digital transformation through digital marketing strategies can be the key for MSMEs to 

stay relevant and thrive in an increasingly competitive business environment. 

The implications of this study include policy and practice recommendations to support 

the adoption of digital marketing by MSMEs. This includes the need for continuous training, 

technological infrastructure support, and collaboration between the government and the private 

sector. With the implementation of the right strategy, MSMEs can contribute more significantly 

to the achievement of SDGs and sustainable economic growth in Indonesia. 

LITERATURE REVIEW 

The review of the theories described in this research comes from several relevant 

previous studies, as the basis for the theoretical framework, determination, and research 

analysis. Furthermore, in this section, successive discussions of: 

Business Education  

Business education is a learning process that aims to equip students with broad 

knowledge, skills, and understanding of business concepts, practices, and principles related to 

various aspects of business, including management, marketing, finance, human resources, and 

entrepreneurship(Abbasianchavari &; Moritz, 2021; Chairunisa Muchtar et al., 2018; Oumlil 

& Juiz, 2018). The learning approach in business education includes a combination of theory, 
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practice, and practical experience to help students understand and develop the skills necessary 

for success in the business world. 

Digital Marketing 

Digital marketing is a series of marketing activities carried out through digital media 

and the internet to promote products or services, increase brand awareness, and reach target 

audiences effectively and efficiently. This includes the use of social media, SEO, paid 

advertising, email marketing, and analytics to measure campaign performance 

(Purwaningwulan &; Ramdan, 2022; Ritz et al., 2019; Saura, 2021; Amelia Setyawati et al., 

2023; Yanto et al., 2022). With relevant content strategies, personalization, and influencer 

utilization, digital marketing enables MSMEs to increase visibility, interaction, and conversion, 

as well as support sustainable business growth. 

MSME Performance 

MSME performance is a measure of the effectiveness and efficiency of business 

operations in achieving goals through specific indicators such as sales and revenue growth, 

profitability, operational efficiency, productivity, product or service quality, innovation, 

customer satisfaction, financial management, workforce growth, and sustainability(Baral et al., 

2022; Wibowo &; Christian Widayat, 2023; Yusgiantoro et al., 2019). These indicators provide 

a framework for assessing performance objectively and consistently, enabling MSMEs to 

identify areas of improvement and support the achievement of SDGs. 

Sustainable Development Goals (SDGs)  

The Sustainable Development Goals (SDGs) are a series of 17 global goals drafted by 

the United Nations (UN) to end poverty, protect the planet, and ensure that all people enjoy 

peace and prosperity by 2030. These goals cover a wide range of aspects of sustainable 

development, including health, education, gender equality, clean water and sanitation, clean 

and affordable energy, decent work and economic growth, durable infrastructure, inequality 

reduction, sustainable cities and communities, responsible consumption and production, 

climate action, life underwater and on land, peace, justice, and global partnerships to achieve 

these goals(Boluk et al., 2017; In Vaio et al., 2020; Kara et al., 2021; Xiao et al., 2018). SDGs 

aim to create a balance between economic, social, and environmental needs for sustainable 

development. 
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RESEARCH METHODS 

Research Design 

This research uses a systematic literature review (SLR) method that discusses the 

problems  of Business Education, Digital Marketing, MSME Performance, SDGs. Literature 

study research is a process or activity of collecting data from various literature such as books 

and journals to compare the results of one research with another (Nowell et, al, 2014). The 

purpose of this literature study research is to obtain a theoretical foundation that can support 

the solution of the problem being studied and reveal various theories relevant to the case, more 

specifically in this study the researcher examines problems in Business Education, Digital 

Marketing, MSME Performance, SDGs. This literature study is a thorough summary of several 

research studies determined based on a particular theme. The data used in this study are 

secondary data obtained not from direct observation, but obtained from the results of research 

that has been carried out by previous researchers. 

Secondary data sources obtained are articles from reputable journals with 

predetermined themes. Literature search in this literature study using springer database, 

ScienceDirect and Emerald Insight. Searching for publication articles on search engines (Search 

Engines) above using keywords, namely: "Business Education, Technology Integration, 

Vocational High School Students (SMK)" using Search Engine Dimensions 

(https://www.emerald.com/insight/ ).  

 

Data and Literature Search 

In determining Data and Literature Search, the first stage that researchers must do is to 

determine the objects observed and analyzed based on the research topic. After that the 

researcher will conduct a separate review of the relevant literature on the aspects to be observed 

in the study. The following relevant literature is collected from the comprehensive data, namely 

"Business Education, Digital Marketing, MSME Performance, SDGs.Relevant literature 

collected in English in the fields of technology, economics, education, and business.  

"Business Education, Digital Marketing, MSMe Performance, SDGs" 

Databeses Keywords 

Scopus TITLE-ABS-KEY “Business Education, Digital Marketing, MSMe 

Performance, SDGs.” 

Emerald 

Publishing 

“Business Education, Digital Marketing, MSMe Performance, SDGs” 

Elsevier “Business Education, Digital Marketing, MSMe Performance, SDGs” 

 

https://www.emerald.com/insight/
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Literature Screening Criteria 

Researchers use inclusion and exclusion criteria in providing selection for literature that 

will be the source of writing. Literature that meets the following inclusion criteria, (1) literature 

related to Business Education, (2) literature related to Digital Marketing, (3) literature related 

to MSMe Performance, (4) literature related to SDGs and (5) literature written in English. 

While literature that meets the exclusion criteria, such as (1) literature from books, (2) literature 

that is not written in English, (3) literature that cannot be accessed, and (4), literature that is 

not part of the research topic. 

RESULTS AND DISCUSSION  

Result 

Literature identification 

From the identification results obtained more than 1935 articles. Furthermore, article 

filtering is carried out according to access criteria, year, type of content and abstract analysis. 

As a result, 682 article titles were obtained. From the title of the article, it was further filtered 

based on the feasibility of the topic of Business Education in Vocational Schools and 

Technology Integration through abstract analysis, the results of 4 articles were obtained. For 

more information, it looks like in the following image: 

 

Figure 1. Article Filtering Flowchart 

Source : processed research, 2024 

The results of the selected article review answer the formulation of problems regarding 

the distribution of journals that discuss Entrepreneurship Learning in Higher Education through 

Business Incubators, as follows: 2 
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No Journal Name Journal Link  Indexation Total 

1  Journal of entrepreneurship 

education 
Journal of entrepreneurship 

education | Emerald Insight 
Emerald Insight 3 

2 Journal of Business 

Venturing 

Journal of Business Venturing | 

ScienceDirect 

ScienceDirect 4 

3 Journal of Assian Business 

and Economics Studies  
Journal of Asian Business and 

Economic Studies | Emerald 

Insight  

Emerald Insight 2 

4 Technology in Society 

 

Technology in Society 

 | Elsevier 

 

Elsevier 2 

Source : processed by researchers, 2024 

Based on the analysis of the journal table provided, it can be interpreted that there are 

four relevant journals. First, the Journal of Entrepreneurship Education indexed by Emerald 

Insight with a total of three articles related to the topic. Second, the Journal of Business 

Venturing, indexed by ScienceDirect with a total of four articles, shows a stronger focus on 

entrepreneurship in a business context. Third, the Journal of Asian Business and Economic 

Studies, also indexed by Emerald Insight, has two articles on this topic, with a particular focus 

on the business and economic context in Asia. Finally, Technology in Society, indexed by 

Elsevier, has two articles relevant to this topic. While not as high as the Journal of Business 

Venturing, it also makes an important contribution to the understanding of how technology 

affects business practices and the achievement of the SDGs. This interpretation illustrates the 

diversity of literature sources that can be used to explore the relationship between business 

education, digital marketing, MSME performance, and the achievement of sustainable 

development goals. 

The results of this research show that digital marketing strategies can be used as a tool 

to increase awareness of environmental and social issues. By utilizing digital platforms, 

MSMEs can convey messages about sustainability to their customers, which supports the 

achievement of SDGs related to environmental protection and social equality  

 

 

 

 

 

https://www.sciencedirect.com/journal/journal-of-business-venturing
https://www.sciencedirect.com/journal/journal-of-business-venturing
https://www.sciencedirect.com/journal/journal-of-business-venturing
https://www.emerald.com/insight/publication/issn/2515-964X
https://www.emerald.com/insight/publication/issn/2515-964X
https://www.emerald.com/insight/publication/issn/2515-964X
https://www.sciencedirect.com/journal/technology-in-society
https://www.sciencedirect.com/journal/technology-in-society
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Tabel 4.2. Resume article  Business Education, Digital Marketing, MSMe Performance, 

SDGs. 

No Tahun Author (s) Tujuan 

1 2019 Fan et al.,  The results of this research reveal that comprehensive and up-to-date business education can 

increase the readiness of young entrepreneurs to face digital challenges. This contributes to 
improving the performance of MSMEs and achieving SDGs related to inclusive economic growth 

and technological innovation. 

2 2021 Jiatong , dkk This research shows that the use of effective digital marketing strategies can increase the visibility 

and sales of MSMEs. By utilizing digital platforms, MSMEs can reach a wider market, contribute 
to inclusive economic growth, and support the SDGs goals of economic growth and poverty 

alleviation. 

3 2020 Izedonmi dan Okafor This research found that digital skills training for MSME owners can increase productivity and 
operational efficiency. The ability to utilize digital technology helps MSMEs in managing 

inventory, customer service and performance monitoring, which in turn supports the achievement 

of SDGs related to inclusive economic growth and reducing inequality. 

4 2019 Gursoy et al., The results of this research highlight that the use of digital marketing strategies that focus on 
environmental awareness can create a sustainable brand image for MSMEs. This not only 

increases the appeal of environmentally conscious customers, but also supports the achievement 

of the SDGs regarding responsible consumption and production. 

5 2022 Kurdi et al.,  This research shows that the education level of MSME owners is positively related to their use of 

digital technology and business performance. Higher education provides a better understanding 

of digital marketing strategies and operational management, which in turn supports inclusive 
economic growth and poverty alleviation in line with the SDGs. 

6 2019 Ritz et al.,  The results of this research compare digital marketing strategies between MSMEs that are 

successful and unsuccessful in achieving their business goals. Findings show that successful 
MSMEs tend to use digital platforms more effectively and adopt more innovative strategies, 

which support inclusive economic growth and innovation in line with the SDGs. 

7 2020 Goyal et al.,  This research reveals that business education programs that focus on business management and 

sustainability can improve the quality of management and sustainability of MSMEs. By 
understanding sustainable business practices, MSMEs can contribute to achieving SDGs related 

to the environment and inclusive economic growth. 

8 2019 Guo et al.,  This research shows that the involvement of MSME owners in business education can encourage 
product and service innovation. With a better understanding of digital markets and technology, 

MSMEs can develop more innovative solutions that suit customer needs, supporting the 

achievement of the SDGs related to innovation and economic growth. 

9 2022 Stam & van de Ven This research found that digital marketing training significantly increased brand awareness and 
sales performance of MSMEs. By utilizing the right digital marketing strategy, MSMEs can reach 

a wider audience and increase their competitiveness, which supports the achievement of SDGs 

related to inclusive economic growth and reducing inequality. 

10 2021 Kwapisz,  This research identifies that the digital literacy of MSME owners influences their adoption of 

digital technology and business performance. With a better understanding of technology, MSMEs 

can improve operational efficiency and achieve more inclusive economic growth, which supports 
the achievement of the SDGs related to economic growth and decent work. 

11 2019 Zhao et al.,  The results of this research show that digital marketing strategies can be used as a tool to increase 

awareness of environmental and social issues. By utilizing digital platforms, MSMEs can convey 

messages about sustainability to their customers, which supports the achievement of SDGs related 
to environmental protection and social equality. 

Source : processed by researchers, 2024 

The results of the table above highlighted various important aspects in the context of 

MSMEs and the achievement of sustainable development goals. One of the consistent findings 

in several studies is the importance of comprehensive and up-to-date business education for 

MSME owners. The first, third, seventh, and eighth articles highlight that business education 

that focuses on business management and sustainability can improve the quality of 

management, innovation, and sustainability of MSMEs. This is in accordance with the SDGs 

related to inclusive economic growth, poverty alleviation, and environmental protection. In 

addition, the results of the study also show that the use of effective digital marketing strategies 

can have a positive impact on the performance of MSMEs. The second, ninth, and eleventh 

articles highlight that the right digital marketing strategy can increase brand visibility, sales, 
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and awareness of environmental and social issues. This is in line with the SDGs related to 

inclusive economic growth, reducing inequality, and environmental protection. Furthermore, 

an interesting finding is that the involvement of MSME owners in digital skills training can 

improve MSME productivity and operational efficiency, as highlighted in the third and tenth 

articles. This shows that the digital literacy of MSME owners affects the adoption of 

technology and their business performance, which supports the achievement of SDGs related 

to inclusive economic growth and decent work. 

Overall, the summary of the article shows that business education and the use of 

effective digital marketing strategies have a crucial role in improving the performance of 

MSMEs and supporting the achievement of SDGs. Scholarly discussions can further explore 

the implications of these findings in the context of public policy, business practices, and 

education. For example, how governments and educational institutions can improve MSME 

owners' access to digital skills training, or how companies can integrate sustainability 

principles in their digital marketing strategies. These discussions can pave the way for more 

effective implementation strategies in support of sustainable and inclusive development. 

Discussion 

The results of systematic research involving a review of several related articles revealed 

that Increasing the capacity of business understanding through business education helps 

MSMEs in increasing productivity and competitiveness, which supports economic growth 

(SDG 8) and reduces poverty (SDG 1). In addition, business education encourages innovation 

and creativity. This education often includes training in innovation and product development. 

With this knowledge, MSMEs can create new products and services that meet the needs of an 

ever-evolving market. These innovations not only improve business performance, but also 

contribute to the development of industry-supporting infrastructure (SDG 9) and create 

sustainable solutions to local problems. The importance of business education is also seen in 

digital marketing optimization. One of the important components in modern business education 

is digital marketing. By studying digital marketing strategies, MSMEs can expand their market 

reach through social media, SEO, content marketing, and digital analytics. Effective use of 

digital marketing helps MSMEs reach more customers and increase sales, which in turn 

improves the sustainability of their business. This is especially important in the context of an 

increasingly connected and digital global economy. 

Business education also increases MSME access to financing. This education includes 

financial management and knowledge of various sources of financing. A good understanding 



 

Literature Review  : Strategies for Using Digital Marketing to Improve MSME Performance  

in Supporting SDGs Programs 

212       IJEMA - VOLUME. 1, NO.2 JUNE 2024 

 

of financial management and access to credit or investment can help MSMEs to obtain the 

necessary funds for operational expansion and improvement. It contributes to the reduction of 

economic inequality (SDG 10) by providing fairer opportunities for MSMEs to develop. In 

addition, business education that emphasizes sustainability teaches MSMEs about the 

importance of environmentally friendly and socially responsible business 

practices(Narmaditya et al., 2023; Narmaditya &; Agustina, 2023). By adopting efficient and 

environmentally friendly production methods, MSMEs can reduce negative impacts on the 

environment, support responsible consumption and production (SDG 12), and contribute to 

climate action (SDG 13). Finally, business education helps MSMEs in building partnerships 

and networks. This education often includes network development and partnerships. Through 

this education, MSMEs can learn how to build strong relationships with suppliers, customers, 

and other business partners. This strong partnership supports collaboration and innovation, 

which are essential to achieving the SDGs (SDG 17). 

Furthermore, digital marketing has a very important role in improving the performance 

of MSMEs which in turn helps support the achievement of the Sustainable Development Goals 

(SDGs) Program. Here is an explanation of the importance of digital marketing in this context: 

1) Expanding Market Reach 

Digital marketing allows MSMEs to expand their market reach far beyond local 

geographical boundaries. By using social media, search engines, and e-commerce platforms, 

MSMEs can reach potential customers around the world. This supports SDG 8, which is to 

promote inclusive and sustainable economic growth and provide decent jobs. 

2) Marketing Cost Efficiency 

Digital marketing is generally more cost-effective compared to traditional marketing 

methods such as print or television advertising. With a more affordable budget, MSMEs can 

run effective marketing campaigns and measure results in real-time. These efficiencies help 

MSMEs better allocate their resources, which supports SDG 9 on industry, innovation, and 

infrastructure. 

3) Increased Visibility and Brand Awareness 

Through digital marketing strategies such as SEO (Search Engine Optimization), 

content marketing, and social media, MSMEs can increase their visibility and brand awareness. 

These improvements are important to attract more customers and build a strong reputation in 



 

e-ISSN: 3046-9376, Page 201-220 

 

the market. With higher visibility, MSMEs can increase their revenues and business growth, 

contributing to SDG 1 on poverty alleviation. 

4) Use of Data and Analytics for Decision Making 

One of the advantages of digital marketing is the ability to collect and analyze data. 

MSMEs can use this data to understand customer behavior, measure campaign effectiveness, 

and make more informed decisions based on the insights gained. This data-driven approach 

helps MSMEs improve operational efficiency and market responsiveness, supporting SDG 12 

on responsible consumption and production. 

5) Increase Customer Engagement 

Digital marketing enables direct interaction and personalization with customers through 

social media, email marketing, and other digital platforms. Higher customer engagement can 

increase customer loyalty and satisfaction, and drive better customer retention. This is 

important for the long-term growth of MSMEs and supports the achievement of SDG 10 on 

reducing inequality. 

6) Supporting Sustainable Business Practices 

Through digital marketing, MSMEs can promote sustainable business practices and 

environmentally friendly products. Campaigns that emphasize sustainability can attract 

consumers who care about the environment and socially. This is in line with SDG 13 on climate 

action and SDG 12 on responsible consumption and production. 

7) Connecting MSMEs with the Global Business Ecosystem 

Digital marketing also opens opportunities for MSMEs to connect with business 

partners, suppliers, and investors around the world. This connectivity can improve access to 

markets, resources, and support needed for business expansion. This global collaboration 

supports SDG 17 on partnerships to achieve the goals. 

Thus, good performance of MSMEs can spur sustainable innovation and better 

infrastructure development, which is important for technological progress and increased 

economic competitiveness. In the context of reducing inequality (SDG 10), MSMEs help 

reduce economic inequality by empowering local economies and creating economic 

opportunities in various regions(Anwar, 2018; Singh et al., 2020). Improved performance of 

MSMEs enables a more equitable distribution of economic prosperity, especially in remote and 

less developed areas, thereby reducing the economic gap between urban and rural areas. 

Responsible consumption and production (SDG 12) can also be supported by MSMEs that 
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implement sustainable and responsible business practices(Chen &; Liu, 2020; Liu & Yang, 

2020). By adopting environmentally friendly and efficient production techniques, MSMEs can 

reduce their ecological footprint and promote sustainability. Good performance from MSMEs 

that focus on sustainability can encourage more environmentally friendly consumption and 

production. 

MSMEs also play a role in climate action (SDG 13) by adopting greener and more 

efficient business practices. Many MSMEs can play a role in mitigating climate change by 

reducing carbon emissions and using natural resources more wisely(Farida et al., 2021; S. D. 

Lestari et al., 2020; Papíková &; Papík, 2022). Good performance of environmentally friendly 

MSMEs can contribute to reducing negative impacts on the environment and support climate 

action goals. Finally, successful MSMEs can participate in global and local partnerships to 

achieve the sustainable development goals (SDG 17). Through collaboration with 

governments, non-profit organizations, and other private sectors, MSMEs can play an 

important role in achieving the SDGs(Bagis, 2021; Falahat et al., 2020; Kiyabo &; Isaga, 2020). 

These partnerships enable MSMEs to get the necessary support and share knowledge and 

resources to achieve broader development goals. Overall, good performance of MSMEs is key 

to achieving many of the SDGs. By supporting and empowering MSMEs through appropriate 

policies, training, and access to technology, we can ensure that they are able to contribute 

maximally to sustainable and inclusive development. 

CONCLUSIONS AND RECOMMENDATIONS 

Digitalization has provided opportunities for MSMEs in Indonesia to improve business 

performance through digital marketing. However, MSMEs still face challenges such as limited 

infrastructure, lack of digital literacy, and high costs in adopting digital technology. The 

effective use of digital marketing has the potential to improve the performance of MSMEs and 

support the achievement of Sustainable Development Goals (SDGs). In this context, this 

research involves academics from the field of Business and Management Education who 

provide related perspectives and solutions. 

Policy support and ongoing training are needed for MSMEs in utilizing digital 

technology. In addition, collaboration between the public and private sectors, as well as the 

role of academics from the Business Education program, are also important to accelerate the 

digital transformation of MSMEs in Indonesia. Further research is needed to explore the most 

effective digital marketing strategies for MSMEs in the context of SDGs implementation. 
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